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Pat Pedraja’s Driving for Donors
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Florida Boy Uses His “Head” to Drive Awareness for
 Marrow Donor Recruitment Campaign
Inspired 11-Year-Old Leukemia Patient Gives Car Racing a Spin 
PALM HARBOR, Fla. –Pat Pedraja, 11, of Palm Harbor, is using his head to recruit donors to the National Marrow Donor Program® (NMDP) Registry. After selling advertising space on his forehead to help fund his “Driving for Donors” cross-country campaign, Pat now is taking to the racetrack – his likeness will appear on the hood of a racecar owned by The Racers Group (TRG) in the Rolex 24 at Daytona International Speedway Jan. 27-28.
With his nationwide “Driving for Donors” campaign starting in May, Pat is closing in on his fundraising goal by lending his image to the hood of No. 65 TRG Porsche GT3.  The Rolex 24, featuring nationally renowned drivers, will help bring attention to the need for marrow donors. 

TRG, whose success includes two-time class winners and the overall 2003 and 2006 Rolex 24 championship, is sponsoring Pat’s image on its car, as well as hosting him at the race. 
The idea for “Driving for Donors” came to Pat when he saw the difficulty some patients with similar life-threatening diseases faced when searching for a matching donor. Wanting to help, he launched a national donor drive, “One Child’s Dream. Driving for Donors.” This spring, after Pat completes chemotherapy, he and his family will caravan across the nation to hold donor recruitment drives in 25 cities.

To help cover the cost of the drives, including a recreational vehicle for the family’s expedition from city to city and to help pay donor tissue typing expenses, Pat is putting his creativity to work. In addition to his participation in the Rolex 24, Pat also auctioned off advertising “spots” on his forehead.  

The contributions from these auctions and other activities will be placed in the Driving for Donors fund at the Marrow Foundation®, the fundraising partner of the NMDP.
(MORE)

A San Diego-based telecommunications company purchased one of the spots in an auction held at the end of November, adding $5,100 to Patrick’s donor drive fund. The remaining ad space is still available for purchase on Patrick’s Web site, www.drivingfordonors.com . 

"All that matters to me is if we give one person a second chance at life," Pat said during a recent chemotherapy session. "Then ‘One Child’s Dream’ and my dream would be a success."

Patrick was diagnosed with acute lymphoblastic leukemia (ALL) in March of 2006 and will finish a year of chemotherapy in March 2007. 

Currently, Pat does not need a transplant – but a marrow or blood cell transplant could provide a cure for thousands of patients searching for a matching donor. Such a transplant is possible only when the patient and donor have matching tissue types – 70 percent of patients do not have a matching donor in their family. Patients are much more likely to find a match within their own racial group.

“I know how important it is to increase the diversity of the NMDP Registry, because I’m part Hispanic,” Pat said. “There are other kids out there that do need a transplant and I want people to know that they could be the one to save a life.”


Joining the NMDP Registry is easy. Any person of any race, ethnicity or gender who is 18-60 years old and meets donation health guidelines can become a potential volunteer donor. To join the Registry online, visit www.marrow.org/join . More information about “One Child’s Dream” can be found online at www.drivingfordonors.com .  
About the National Marrow Donor Program 

The NMDP facilitates unrelated marrow and blood cell transplants as a single point of access for a long-standing collaborative network of leading national and international medical facilities in marrow and cord blood transplantation. The NMDP connects patients, doctors, donors and researchers to the resources they need to help more people live longer and healthier lives. For more information call 1-800-MARROW-2 or visit www.marrow.org .
About TRG

TRG is a manufacturer and distributor of high-performance automotive parts, an engine and chassis building and tuning facility, a full-service race-car preparation facility and a professional race team. The company also provides electrical and mechanical engineering services, driver development and arrive-and-drive services. TRG is based in Petaluma, Calif., near its home track of Infineon Raceway in Sonoma, Calif. More information: www.theracersgroup.com. 
(MORE)
About The Marrow Foundation

The Marrow Foundation secures resources from the private sector to support the work of NMDP. The Marrow Foundation and the NMDP share the following goals: to increase the diversity of the NMDP's Registry of unrelated marrow and blood cell donors; to assist patients with uninsured financial needs; and to sponsor research to improve transplant outcomes. More information: www.themarrowfoundation.org/ 
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